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Introductions 
• Your name  

• What you do 

• An experience with news media 



Today’s agenda 

• How to prepare for an interview 

• What to do during the interview 

• Deliver messages on-camera 

• Critique interviews 

 



The medium is the message 

• Television – visuals, 
engaging, very brief 

• Radio – sound, create 
visuals with words, brief 

• Newspaper – more 
detailed, in-depth 

• Internet/blogs/social 
media   



Interviews:  What works? What doesn’t? 

 • Mandarin festival 

http://www.kcra.com/article/kcra-kitchen-mandarin-smoothies-
d761vfeu/8301558 

• The power of protein 

http://www.cnn.com/video/data/2.0/video/bestoftv/2013
/03/23/exp-power-of-protein.cnn.html 
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“Flag” important points 

• It’s important to remember… 

• The main thing is… 

• What people may not know is… 
"The problem with the Aedes mosquitoes is that these are 
mostly day-active mosquitoes," says Reisen, a retired 
entomologist from the University of California, Davis. These 
mosquitoes aren't necessarily flying around when the insecticide 
is sprayed, usually at dusk or nighttime. 

 



When a reporter calls 

Ask 

• When is the deadline? 

• What is the story about? 

• Who else will be 
interviewed? 

• What will be asked? 

• Live or taped interview? 

 



Then … 

• Be responsive – news is time 
sensitive 

• Schedule interview and allow 
time to prepare your messages 



Preparing for the interview 

• Write down three key messages 

• Make the messages memorable 

– How does this affect your audience? 

– Why should they care? – head, heart or 
pocketbook? 

– Use “real life” anecdotes or examples 

– Develop analogies or word pictures 



Turn key messages into soundbites 

• Distill key points into 3 concise, complete 
sentences 

• Memorize these sentences 

• Practice saying them aloud 

• Work the sentences into the interview 
verbatim 



To prevent foodborne illness, 
remember, acidity matters 

• Vegetables (low acid) need to be pressure 
canned 

• Fruit (high acid) can be preserved in water 
canner 

• Tomatoes need acid  

added to can in water 

bath 

 





Prepare/collect background material 

• Fact sheets 

• Press releases 

• Articles you’ve 
written on the 
subject 

• Website addresses 

 



 
What to wear 

 –Solid colors  

–UC Cooperative 
Extension or  
ANR logo 

–Remove glasses 
unless you always 
wear them 

 



What to bring to an interview 

• Bottle of water 

• Additional 
information to 
leave with the 
reporter 



To begin the interview 

• State your name and spell it 

• State your title and affiliation with UC 
Cooperative Extension or appropriate 
UC program 

 



Prepare visuals 

• Set up demonstrations 

• Prepare examples or analogies 

• Offer simple,  
clear graphics  
and photos 



Keep in mind 

• Everything is “on-the-record” 

• Appearance is as important as 
what you say 

• Wear UC ANR logos, no other 
company logos 



During the interview 

• If you need a question clarified, ask 

• If you misspeak, start over 
 Say something like, “I’m sorry, let me say 
that again.” or “In other words…” 

• Give examples to illustrate a point 

• Use simple language (no jargon or 
“alphabet soup” – MFP, MGs, USDA, etc.) 



During the interview 

• Stick to the facts that you know 

• Say something other than “no comment”  

• Tell your story with positive words 

• Restate a fact rather than repeat 
misinformation 



During the interview (cont.) 

• Be specific 

• Use complete sentences 

• Restate your message so it’s clear what is 
important 

 



Controlling the message 
• Anticipate tough 

questions;  
rehearse answers 

 

• Make your points 
early and often 

 

• Plan to bridge back to 
key points 

 



Making your points 

• Answer questions and add your message 

• Watch Alison Van Eenannaam pivot to her 
message 

• https://www.youtube.com/watch?v=MwX
GB3G7beU  
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Using your “bridge” during the 
interview 

Answer briefly, then transition to your point: 
 
 “Yes, and years of research show . . .” 
 
 “True, however . . .” 
 
 “No, and that’s because . . .” 

 



The end of the interview 

• Invite the reporter to call back for more 
information or to clarify points. 

 

• Let him or her know: 
 - When you will be available 
 - Your cell phone number 

 

• Give reporter your business card 

 



LET’S TAKE A FEW MOMENTS 
TO PREPARE YOUR MESSAGES 

Ray Lucas will be filming 



Establish yourself as a source 

• Knowledgeable 

• Credible 

• Approachable 



LET’S CRITIQUE THE 
INTERVIEWS 



Strategic Communications 

• Mike Janes, Director, (530) 750-1204, 
mejanes@ucanr.edu 

• Jeannette Warnert, (559) 646-6074, 
jewarnert@ucanr.edu 

• Liz Sizensky, (530) 750-1272, 
easizensky@ucanr.edu 

• Pam Kan-Rice, (530) 750-1221, 
pam.kanrice@ucanr.edu 
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THANK YOU 
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Assistant Director of News and Information Outreach 
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