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“When academics stand by and let others lead 
the conversation, they rob themselves of the 
opportunity to build personal capital and bring 
attention to the causes they have devoted most 
of their lives to study and teach.” 
 

Ximena N. Beltran Quan Kiu, New Media Specialist, DePaul University 

Extend your reach 
with social media 



News evolves, sort of… 
How we receive news: 
• 72% of adults get news from friends, either in person or over the phone.  
• 63% somewhat or very often seek out a news story about that event or 

issue.  
 
How social media plays into this: 
• 15% of U.S. adults get most of their news from friends and family via 

social media. 
• 77% will follow links to full news stories.  
• Among 18-to-29 year-olds, the percentage that primarily relies on social 

media for this kind of news already reaches nearly one-quarter.  
 

Taken from http://stateofthemedia.org/2013/overview-5/ 
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Trends Trending 



Practical application: 

1. What do I do to extend my reach?  
2. How often do I do this stuff? 
3. What tools can I use to help me?  
4. When am I done? 
 



1. What do I do to extend my reach? 
• Create a web site 

All so you can  
update your  

LinkedIn profile… 

• Create a blog 
• Create a Twitter account 
• Create a Facebook page 
• Create a Google+ profile 
• Create a Pinterest board 
• Create a Flickr account 
• Create a YouTube channel 
• UPDATE THEM ALL 

REGULARLY WITH TIMELY, 
WELL-CONCEIVED CONTENT 



• Web site – do I have long form content, articles, and 
administrative information that needs a permanent home? 

• Blog – do I have brief and timely information that I could 
put out with some regularity? 

• Twitter – do I have a tiny bit of timely information that I 
could put out daily? 

• Facebook – do I have a community that would appreciate 
knowing about events in my field? 

1. What do I do to extend my reach? 



Twitter VS. Facebook 
 
 

1. What do I do to extend my reach? 

Facebook is founded in 
“offline relationships,” and 
will likely be a more loyal 
community. Facebook friends 
and followers are more likely 
to respond to event postings 
and personal content. 

Twitter has a less personal 
community and interactions 
are fast. Tweeters find each 
other through shared 
interests and enjoy 
participating in a flow of self 
and cross-promotion. 

Facebook has more users (1.2 billion vs. 600 million),  
but Twitters growth rate is much higher,  
especially for big brands and businesses.  



Here’s one person’s suggestion for blogging frequency: 
• For maximum growth: post multiple times per day to drive the 

most traffic. 
• For steady growth: post at least once per day. 
• For slower growth: publish at least every 3 days. 
• For very slow growth: posting less frequently than 2-3 days. 
 
 

2. How often do I do this stuff? 

http://weblogs.about.com/od/startingablog/qt/BlogPostingFreq.htm




Realistically, you should consider contributing about as 
often as you… 
• For Twitter/Facebook, about as often as you eat 

…or exercise. 
• For a Blog, about as often as you take out the 

garbage …or exercise. 
• For a Website, about as often as you clean out your 

garage …or exercise. 
 

 

2. How often do I do this stuff? 



Take advantage of two built-in connections to help you manage 
your content! 
 

1. Your blog can feed your site 
2. Your Twitter can feed your Facebook 

 
In the future, there will be even more integration! 

3. What tools can I use to help me? 



Sample process: 
1. Write new blog post (either your content or referencing 

content).  
2. Post gets added to Site Builder automatically. 
3. Tweet about blog post.  
4. Tweet gets added to Facebook automatically. 
5. Update LinkedIn profile. 

 
 

3. What tools can I use to help me? 



Blogs are a great 
replacement for your 
newsletters. Instead of 
releasing ten small stories 
at once as a PDF, consider 
releasing ten separate blog 
posts and then leveraging 
social media to distribute 
your content further! 
 

3. What tools can I use to help me? 



Blog Quick Tips 
• Posts should have good titles 
• Posts should be informative and concise 
• Posts do not have to be original content 
• Link to referenced or original sources 
• Use blog tags 
• Put your Twitter handle in your blog 

3. What tools can I use to help me? 



“Social media, much like social relationships, 
are never done.  
Each item must be attended to like a personal 
relationship, or else you won’t find anyone 
who will help you move a refrigerator on a 
Sunday morning.” 

~Dave Krause,  
just now… 

4. When am I done? 



Twitter 
twitter.com/ucanr 

• Timely & relevant 
• Keyword searchable 
• 140 character limit 
• Can put Twitter 

feed on website 

 

https://twitter.com/ucanr
https://twitter.com/ucanr


75% of world leaders use Twitter 

• All 100 members of the Senate as well as 90% 
(398 members) of the House of Representatives 
are on Twitter. 

 

• Most heads of states and governments are now 
using the social media platform to communicate 
with their citizens and the world. 
 





Top Academic Benefits of Twitter 
 

1. Learn about new research, publications, 
conferences, conversations 
2. Community-building, following/connecting with 
colleagues around the world in your own + cognate 
fields 
3. Broader distribution and implementation of 
your research and work 



Who’s Having an Impact? 



What’s He Saying? 
 



Academics on Twitter 
 



What’s He Saying? 



Administrators on Twitter 



What’s He Saying? 



UC ANR Social Media Example 



The Almond Doctor Tweets 



Contact Information 
Jennifer Rindahl, Director of Advocacy Communications 

jlrindahl@ucanr.edu  
@jlrindahl 

 
Dave Krause, Web Development Supervisor 

djkrause@ucanr.edu 
@ANRWebTeam 

 
Marissa (Palin) Stein, Centennial Program Coordinator 

mpalin@ucanr.edu 
@MarissasView 

 
Website: http://anrcs.ucanr.edu/ 
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