


California Tourism Investment 



Destination Marketing Collaboration 



Visitor spending 
surpassed  

$100 billion mark 
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Call to Action: 

Visitcalifornia.com 

Fresh Design 

& Added Content 

Featured Act

ivities 



   

VisitCalifornia.com opportunities 
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• Free Opportunity: Highlighted as a 
featured event on regional pages 
and on Family Fun pages 

 

• Paid opportunity: Banner ad to 
promote the fair given run of site 
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  Publications 



   

Social Media 
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•Fair Messaging on Facebook and Twitter 
 
 

Facebook – 40,430 Fans and 
growing….  

Twitter – 15,221 Followers 



INDUSTRY.VISITCALIFORNIA.COM 

• Research 
• Information on 

global markets 
• Trade show 

calendar 
• Presentations 

 



Marketing PROGRAM PLANNER 
INDUSTRY.VISITCALIFORNIA.COM 
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• Visit California provides a 
great way for consumers to 
see your events, content & 
images!  

• Submit editorial content and 
destination listings through 
the submission tool.  

 Thousands of 
editorials & events 

have made it onto the 
Web site! 



One Content Submission: Three Distribution Points 
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Website 

Mobile Web 

Social Media 

Submission 
confirmation 

Submission  
Tool 



MOBILE: DREAM, PLAN, GO 



• Tools of the trade/media blitz 

COMMUNICATIONS: TOOLS OF THE TRADE 



CWC Locations 
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• Pismo Beach 

• Salinas 

• San Francisco 

• San Bernardino 

• San Mateo 

• Santa Rosa 

• Truckee 

• Tulare 

• Yucca Valley 

• Alpine 
• Anderson 
• Arcata 
• Auburn 
• Barstow 
• Buena Park 
• El Dorado Hills 
• Mammoth Lakes 
• Merced 
• Oceanside 
• Oxnard 
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